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WINTER IS COMING
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Europe*, daily covid-19 deaths, 2020
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Economics
Europe’s Economy Will Reopen for
Christmas, JPMorgan Predicts

By Carolynn Look
2020 m. lapkricio 12 d. 13:14; GMT+2

Bloomberg

Economics
Saving Christmas From Covid Is More
Critical for Britain

The UK. relies more on retail than other big European economies and 20%
of consumer spending comes in the last two months of the year.

By Deirdre Hipwell and David Goodman
2020 m. lapkricio 13 d. 07:00; GMT+2

Europe's Second Lockdowns
JPMorgan analysts expect economy to reopen before Christmas

Start date Intended end date

Germany Nov. 2 Nov. 30

France Oct. 30 Dec. 1

Italy Oct. 26 Nov. 22

Spain Oct. 26 Not decided yet
Netherlands Oct. 23 Nov. 19

Belgium Nov. 2 Dec. 13

Ireland Oct. 20 Not decided yet
Slovakia Oct. 15 Not decided yet
UK Nov. 5 Dec. 2

Source: JPMorgan


https://www.bloomberg.com/news/articles/2020-11-12/europe-s-economy-will-reopen-for-christmas-jpmorgan-predicts
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World

Moderna Vaccine Found Highly Effectivc  oimimini.,
at Preventing Covid

By Robert Langreth

2020 m. lapkri¢io 16 d. 13:58; GMT+2 Updated on 2020 m. lapkricio 16 d. 14:21; GMT+2

ECOI’Il‘g;liSt Today Weekly edition = Menu

The shot that rang across the world
Pfizer’s and BioNTech’s vaccine is the start
of the end of the pandemic

Science &
technology

Its 90% effectiveness is as good as it gets, and bodes well for other vaccines. But g o
o ‘”

getting them quickly to the right people will be hard L .
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~ Health | Coronavirus

Covid vaccine: First 'milestone
8 vaccine offers 90% protection

By James Gallagher
Health and science correspondent

(1 dayago

Coronavirus pandemic

Bloomberg
| —

BREAKING

Early Data Show Moderna’s Coronavirus
Vaccine Is 94.5% Effective

before it will be widely available to the public.

» Vaccine has 94.5% efficacy in an analysis of late-stage trial

» Interim results suggest vaccine may also block severe cases "a"g"a”s":,",,f,,,,, o

Moderna Therapeutics in Cambridge, Mass. Tony



FARMA LENKTYNES

Coronavirus Vaccine Tracker -

Selected covid-19 vaccines in phase-three clinical trials, 2020

By Jonathan Corum, Sui-Lee Wee and Carl Zimmer Updated November 10, 2020

Phase-3
Developer Type Doses Participants* Study location start date
PHASE 1 PHASE 2 PHASE 3 LIMITED APPROVED
Johnson & Johnson Viral vector 1 60,000 International Sep 7th
38 14 1 1 AstraZeneca/Oxford University ~ Viral vector 2 50,000 International Aug 28thf
Novavax Inactivated 2 45,000 Britain, US, Mexico ~ Sep 28th
Vaccines Vaccines ) Vaccines Vaccines Vaccines Pfizer/BioNTech mRNA 2 43,998 International Jul 27th*
testing safety in expanded in large-scale approved for early approved
and dosage safety trials efficacy tests or limited use for full use Gamaleya (Sputnik V) Viral vector 2 43,600 International Sep 7th
Moderna mMRNA 2 30,000 United States Jul 27th
Sinovac Inactivated 2 27,980 International Jul 21st
FOSUN PHARMA 27,980 |
Sources: PLOS; VFA; ClinicalTrials.gov; press reports  *Estimated number of enrolees in phase three TUS trial *Announcement of phase 2/3 —

The Economist

National Institutes of Health
Turning Discovery Into Health

A Coronavirus Drug and
Israel Deaconess Medical Center
Treatment Tracker

UNIVERSITY OF

OXFORD We are following 22 coronavirus treatments for effectiveness and safety:
F.D.A. Widely Promising Not Pseudoscience
y‘““’sc.l_ @ P U murdoch approved used evidence promising or fraud
% M@ § children's
4 R B research
Seune® M@ R E institute

@ Sinovac
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Dexamethasone and Other Corticosteroids ' L
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; https://www.economist.com/briefing/2020/11/14/an-effective-covid-19-vaccin
Eeconomist-today&utm_medium=newsletter&utm_source=salesforce-marketing-cloud&utm_term=2020-11-12&utm_content=article-link-1&etear=nl_today_


https://www.nytimes.com/interactive/2020/science/coronavirus-vaccine-tracker.html
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Like a shot
Key events in the development of Pfizer/BioNTech's covid-19 vaccine

Pfizer and BioNTech Two vaccine candidates are
announce partnership given Fast Track by the FDA
1Phase 1 &2 trials 1 Phase 2 & 3 safety and 1Apply for FDA's Emergency
begin on healthy efficacy trials begin | Use Authorisation
subjects 1
1Phase 3 trial expanded
1to increase diversity |
| |

Clinical trials

Research and development
Mar 2020  Apr May Jun Jul Aug Sep Oct Nov Dec Jan2021 Feb

Sources: Pfizer; ASTHO *Estimate based on Pfizer's press releases

||
Calling the shots
Covid-19, confirmed orders of vaccine doses per person, 2020
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https://www.economist.com/graphic-detail/2020/11/12/rich-countries-grab-half-of-projected-covid-19-vaccine-supply
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Coronavirus: Commission approves contract with
BioNTech-Pfizer alliance to ensure access to a potential
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KAS PIRMAS?

- A small share of the population is responsible for a majority of infections

Cumulative share of subsequent covid-19 infections, %
India*, by percentile of subsequent infections per initial case

100
4

About 60% of subsequent %0
infections were caused by
just 10% of people

60

40

20

Around 70% of people who tested
positive did not infect anyone else

T T T T T ’l
0 10 20 30 40 50 60 70 80 90 100
Subsequent infections traced per initial case, by percentile

*Study in Andhra Pradesh & Tamil Nadu, March-August 2020

RS
Breaking the generation barrier
Europe*, covid-19 cases by age group, 000

Week ending
Age July August September October Fatality
goup 5 12 19 26 |2 9 16 23 30|66 13 20 274 n 18 25 rateh,%
0-4 2 2 3 3 4 4 57 i5La6LE o7 9 T 100 100 110 145 g 0
5-14 4. 5.5 86 7 8 1 12 W 1B 2 H ko 0.01
524 1 1 15 % 1 2 2 2 3 2 4 5 72 NANORED 0.02
2549 46 49 5 5 6 6 8 9 100 16 132 159 7 0127
5064 25 25 26 28 300 31 35, 42478568 65N SRED 0.660
6579 2 12 1 oBw e o i ey 2548
80+ 50004 4 4 5 5 7 7 8 1 B 16 7 20 30 lelNcE e
Total 105 108 115 126 140 150 177 207 230 270 314 383 424 553 1.04

Sources: WHO; Brazeau et al. (2020); The Economist ~ *Estimate based on case by age where available tEstimate, includes undiagnosed infections

The Economist

- Transmission was more common among similarly aged people

Share of infected person’s contacts
with a positive test, India*, by age, %
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| | —] ¥ Young adults were big
spreaders to all age groups
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*Study in Andhra Pradesh &
L2 < Tamil Nadu, March-August 2020

© Inspired UM 2020 | https://www.economist.com/graphic-detail/2020/11/07/a-minority-of-people-with-covid-19-account-for-the-bulk-of-transmission;

https://science.sciencemag.org/content/early/2020/10/21/science.abe5938; https://pubmed.ncbi.nlm.nih.gov/19696313/; https://www.medrxiv.org/content/10.1101/2020.08.07.20170456v1; SClence lnsplred @
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https://www.economist.com/graphic-detail/2020/11/07/a-minority-of-people-with-covid-19-account-for-the-bulk-of-transmission
https://science.sciencemag.org/content/early/2020/10/21/science.abe5938
https://pubmed.ncbi.nlm.nih.gov/19696313/
https://www.medrxiv.org/content/10.1101/2020.08.07.20170456v1

© Inspired UM 2020 |

SANTRAUKA

o8 @ o= 29 b

. Panasu, kad gruodzio meénesj turetume sulaukti Siokio tokio karantino
atpalaidavimo, darant iSlygas uZsikrétimams;

/monés iki naujy mety veikiausiai gyvens gana $ventinémis nuotaikomis;
UZsikretimy ir mirciy pika turétume pasiekti sausio — vasario ménesiais;
Piko metu galimi griezti suvarzymai ar net visuotinis karantinas;

Vasario — kovo ménesiais turétu pasirodyti pirmosios vakcinos;

Pavasarj vartotojy lukesciai vél turéty pradéti geréti.
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Gyventojy judéjimas LIETUVOJE pagal kategorijas Gyventojy judéjimas darbo vietose
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© Inspired UM 2020 | Data: Google COVID-19 Community Mobility Report, inspired @



PINIGY MASE

—
Money glut

Household saving
% of disposable household income

30
20
Euro area
Japan
U~nited States 10
Britain 0

I I I I I
| Ql Q2 Q3 Q4 | Ql Qz*
2019 2020

Source: JPMorgan *Forecast, except United States

The Economist

© Inspired UM 2020 | Data: Swedbank; https://www.economist.com/finance-and-economics/2020/11/07/how-economically-damaging-will-new-lockdowns-be
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FINANSAI: VISKAS POZITYVU, ISSKYRUS NEDARBA

Unemployment rate, seasonally Inflation
adjusted data 5
12% «
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© Inspired UM 2020 | Data: Eurostat; LB



Darbo jegos struktura

Pensininkai Studijuojantys? B BiudZeto finansuojami
B Dirbantys B Administraciné ir aptarnavimo veikla B Apgyvendinimo ir maitinimo paslaugy veikla

W Meniné, pramoginé ir poilsio organizavimo veikla m Bedarbiai

Darbo jégos struktdra 900 237 60 4127 257

0 500 1000 1500 2000 2500 3000

Dabartiniu metu jau yra 30K Zmoniy prastovose

© Inspired UM 2020 | STAT GOV
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© Inspired UM 2020 | Data: Eurostat
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VARTOTOJY PASITIKEJIMO INDEKSAS

CCl, Seasonaly adjusted data
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VARTOJIMAS

Mazmenineés prekybos pokyciai YOY

Mazmeninés prekybos pokyciai YOY
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B MaZmeniné prekyba ne maisto prekémis 80%
m MP maistas, gérimasi, tabakas 1 2 3 4 5 6 7 8
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B MP maistas nespecialiuotosp arduotuvés

1 MP vaistinés
MP tekstile, drabuziai, avalyné

m Garso ir vaizdo jrangos, metalo dirbiniy, baldy, apsvietimo jrangos mazmeniné prekyba specializuotose parduotuvése

© Inspired UM 2020 | Data: Eurostat;



VARTOJIMAS

Automobiliai ir restoranai Buty pardavimo sandoriy skaicius
metinis pokytis, %
40

18%
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0 Vv

42% -43% -10
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e
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B Automobiliy ir lengvyjy varikliniy transporto priemoniy pardavimas
Restorany ir pagaminto valgio teikimo veikla Sources: Swedbank Research & Macrobond

N

© Inspired UM 2020 | Data: Eurostat; Swedbank
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Harvard
3¢/ Business
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© Inspired UM 2020 | InspiredUM Office,



KRIZIY SCENARIJAI

Economic Shock: 3 Scenarios

A V-shaped scenario depicts a classic economic shock,
where growth eventually rebounds. In a U-shaped
scenario, there is some permanent loss of output after
the initial shock. An L-shaped scenario signals real
structural damage, with a significant impact on growth.

“V” scenario (likely)
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© Inspired UM 2020 | Harward Business Review, What Coronavirus Could Mean for the Global Economy, 2020 April



V-FORMA, AUGIMAS 3-4% 2021'ais

Baltijos Saliu BVP pokytis ir jo prognozés
Metinis pokytis, %
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Sources: Swedbank Research & Macrobond
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Into the trough

GDP, % change on a year earlier
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© Inspired UM 2020 | Data: Swedbank, Seb, LB, TVF,

I  Metinis BVP pokytis Lietuvoje (proc.)

2020 m. BVP-1,3 proc.

43
39 |
3,0 30
24
. 01

-2,9
-4,6
2018m. 2019m. 2020m. 2020m. 2020m. 2020m.IV 2021m.* 2022m.*
I ketv. Il ketv. Il ketv.* ketv.*
*Prognozé
Saltiniai: Statisti partamentai, SEB grupé g

IMF GDP PROGNOSIS

2018 2019 2020 2021 2022 2023

B ithuania European Union  e===Estonia

2024

Lietuvos BVP raida

Proc., palyginamosiomis kainomis
6
5

4

4,4
3,7 3,9
3
21 2,4
2 . .
0

2015 2016 2017 2018 2019 2020 2021

-

Saltiniai: Lietuvos statistikos departamentas ir Lietuvos banko prognozeés.

2025

e |_atvia



© Inspired UM 2020 |

SANTRAU KA

Ul

. Indéliy augimas signalizuoja, jog zmonés ir verslas jauciasi nestabiliai;

. Dirbanciy Zzmoniy pajamos auga labiau nei bendra kainy infliacija,

pensijos néra mazinamos, tad Zzmoneés turi daugiau pinigy;

. Greitai augantis nedarbas gali signalizuoti nepakankama valdzZios parama

darbo vietoms islaikyti.

. MaZmeniné prekyba iki karantino spéjo pilnai atsigauti, taciau tam tikros

kategorijos neatsigavo ir veikiausiai artimoje ateityje neatsigaus — tai gali
skatinti dar didesnj nedarbo augima.

. Panadu, kad Lietuva sugebés 2020 pabaigti geriausiu scenarijumi;
. Kaip buvo prognozuota, Lietuvos ekonomikos atsigavimas veikiausiai bus

V formos.
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How much poverty is there really in
Lithuania? nw

Taip, esu bent karta

WORLD
ECONOMIC
FORUM

S—

There's nothing new about the 'new normal'.

Here's why

38.3
35.0 34.7
32.3 32.5
31230 ¢
28.2
26.0 25.3

20.5

19.4 2018
I ® 2019

All persons 0-17 years 18-24 years 25-49 years 50-64 years 65 years and

older

Ar Jus esate gyvenime patyre psichologiniy problemy?

45%

9% 8%

Taip, patyriau Siais metais

gyvenime

Taip, patinu Siuo metu

: Ii‘m NI o i J
Covid-19 Could Push Half 4
A Billion People Into Poverty

Additional people in poverty due to a 20% income
drop caused by a Covid-19 recession”

East Asia & Pacific _ 239.8m
south Asia | 28 5~

Latin American & Caribbean - 54.3m

’
t - -
Middle East & North Africa - 44.9m — r y *j
Sub Saharan Africa - 44.6m S |
Europe & Central Asia - 30.5m 2 :
Other High Income I 4.7m
* Poverty level - people earning below $5.50 per day
Source: Oxfam
clole) statista %

2019 KOVAS
m 2020 SPALIS

39%

Ne, nesu




MILIJONAS GYVENTOJY RAMUS IR SAUGUS

W Pavasario karantinas, 1-a savaité

Susiriipinimas dél bendros situacijos m Pavasario karantinas, 6-a savaité
60% M Pries nudens karanting
60%
50% 48%
50% 48%
40%
31% 40%
30% 40%
21%
20% 30%
10%
20%
0% 12%
h Ramus Sunerime I$sigande 10%
E Prie$ suzinant apie pirmajj koronaviruso atvejj Lietuvoje
>
§> m SuZinojus apie pirmajj koronaviruso atvejj Lietuvoje 0%
% ) . o ' ' (¢}
a B Po karantino Lietuvoje jvedimo (kovo 24 dieng) Taip, jaudiu stipry Taip, i$ dalies jau¢iu  Ne, iuo metu
m Balandzio 17d. finansinj finansinj finansinio
' nesauguma nesauguma nesaugumo
B Spalio 29 d. nejaudiu

© Inspired UM 2020 | Data: KOG Covid19 tracker, 2020 03 — 10, n=600



2/3 GYVENA SIA DIENA

60%
Laisvalaikj / atostogas
planuoju daugiausiai
50% savaitei j priekj; 15%
40%
Pristabdziau ilgalaikj
stambiy pirkiniy
planavima; 16%
30%
20%
Gyvenu ir planuoju
kaip jprastai; 38%
Gyvenu Sia diena,
10% nieko neplanuoju
priekj; 27%
0%

Jorastas gyvenimas Gyvenimas $ia diena

© Inspired UM 2020 | Data: KOG Covid19 tracker, 2020 03 — 10, n=600




SUSITAIKYMAS IR LAUKIMAS

Ar per pandemija pasikeité Jusy poziiiris j tarnybas, paslaugas, ziniasklaida?
0% 5% 10% 15% 20% 25% 30% 35% 40% 45%  50%

Susitaikiau, kad iSvyky, renginiy planai gali bet kada pasikeisti
Dalies renginiy, susitikimy, pasilinksminimy atsisakau

Ramiau reaguojuj nejvykusius, atSauktus renginius

Vertinu, arkontaktai, susitikimai batini

Esu pakantesnis kurjeriy / pristatomy prekiy vélavimui ar paankstinimui

Stengiuosi apriboti savo socialinius kontaktus tam tikru artimiausiy zmoniy
Lburbulu”

Nuolat seku, kad namuose bty Siokios tokios maisto ir bltiniausiy prekiy
atsargos

Ramiau reaguojuj susitikimy laiko pakeitimg / susitikimy atSaukima
Jautriau reaguoju j artimyjy / kolegy kosulj, sloga

Esu pakantesnis eiléms gydymojstaigose

Esu pakantesnis interneto portaly turinio kokybei

Esu pakantesnis reklamos kokybei

© Inspired UM 2020 | Data: KOG Covid19 tracker, 2020 03 — 10, n=600



TEIGIAMA

Sutaupyti pinigai (atostogos, renginiai, pasilinksminimai)
Galimybé dirbtiis namy
Daugiau laiko su Seima

Maziau laiko praleidziate apsipirkimui

Kaukiy dévéjimas ir atstumo laikymasis sumazino kity virusiniy ligy pavojy

Bendravimas tik su Jums rapimais, patinkanciais zmonémis

Zmonés tapo socialiai atsakingesni, pakantesnivienas kitam

Taupandios laika gydytojy konsultacijos telefonu

Daugiau laiko moky muisi, tobuléjimui

Daugiau laiko fizinei veiklai, sportui

Geresnis darbo ir poilsio balansas

© Inspired UM 2020 | Data: KOG Covid19 tracker, 2020 03 — 10, n=600

KARANTINO PUSE

5% 10% 15% 20% 25%

(@)
R

30%




Gyvenimo kokybé

Materialiné gerové, finansinis saugumas
Laisve

Lietuvos nepriklausomybé
Pasiekimai (iSsilavinimas, karjera, seima, kt)
Bendravimas, draugysté

Zmogaus teisés

Tolerancija

Socialiné gerové

Socialiné lygybé

Dalinimasis, pagalba, ripinimasis kitais
Demokratija

Lietuvybés iSsaugojimas

Tradicijos

Lietuvos istorija

Sunku pasakyti

SOLIDARUMAS GERAI, BET VISU PIRMA,
- GERAS GYVENIMAS

0%

5% 10% 15% 20% 25% 30% 35% 40% 45%
I
|
T — m 2020 SPALIS

712020 BALANDIS
2019 SPALIS

© Inspired UM 2020 | Data: KOG Covid19 tracker, 2020 03 - 10, n=600



GYVENIMAS TARP
BANGY

Shopping and
Work consumption

Rise of unemployment
On-the-go consumption

Surge in e-commerce
Preference for trusted brands

Remote working Decline in discretionary spend, trading down

“20x increase in Zoo Larger basket, reduced shopping frequency

Shift to stores closer to home

Source: Bond Capital

Polarization of sustainability

Learning

Spend on learning
adjacencies

Life at home

Nesting at home

Remote learning

Surge in online

Communications

Play and
and information

entertainment

In-person sampling decline Preference for digital entertainment

Entertainment channel shift
(eg, cinema to streaming)

Additional play time

Shift in media consumption

Further migration to digital

1ey+ achieved in 5 months what tc

tflix”

Source: PhoneArena

Health and

Travel and mobility well-being

Reduction in tourist spend and travel retail Focus on health and hygiene
Increase in domestic tourism Acceleration of organic, natural, fresh

Fitness on-demand
E-pharmacy and e-doctor at scale

Source: Organic Produce Network

. © Inspired UM 2020 | Data: https://www.mckinsey.com/about-us/covid-response-center/leadership-mindsets/webinars/evolving-consumer-how-covid-19-has-changed-us-shopping-habits
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KA ZMONES VEIKIA VISA DIENA,

Tvarkausi namus

Zitriu televizoriy

Ziariu filmus

Skaitau knygas

Gaminu, iSbandau naujus patiekalus

Uzsiimu sodo ardarzo darbais

Kiek jmanoma daugiau laiko leidziu lauke (su augintiniu, vaikais arkt)

Laikg leidziu su vaikais

Uzsiimu hobiu namuose (smulkus remontas, medzio darbai, mezgimas,...

Sportuoju savarankiskai

Skiriu laiko mokymuisi, internetinéms paskaitoms, kursams, mokausi kalby
Susitinku su giminémis ir artimaisiais

Perku daiktus internetu

Zaickiu kompiuterinius 7aidimus

Laika leidziu su draugais

Uzsiimu grozio procediromis

Einu j kavines, barus, restoranus

Sportuoju sporto klube, kortuose ar komandinj sportg (krepsinis, tinklinis, ...

VYRAI
—
—

Uzsiimu laisvalaikio veiklomis uzdarose patalpose (choras, $okiai,...

Kita
Lankausi renginiucse, kine, koncertuose

© Inspired UM 2020 | Data: KOG Covid19 tracker, 2020 03 - 10, n=600

MOTERYS




Zitriu filmus
Zitriu televizoriy
Tvarkausi namus

Skaitau knygas

Uzsiimu sodo ar darzo darbais

Gaminu, iS$bandau naujus patiekalus

Laika leidziu su vaikais
Zaidtiu kompiuterinius Zaidimus

Sportuoju savarankiskai

Perku daiktus internetu
Susitinku su giminémis ir artimaisiais
Laika leidziu su draugais

Uzsiimu groZzio procediromis

Einu j kavines, barus, restoranus

Kita

Lankausi renginiucse, kine, koncertuose

Uzsiimu hobiu namuose (smulkus...

Kiek jmanoma daugiau laiko leidziu lauke...

Skiriu laiko mokymuisi, internetinéms..

Sportuoju sporto klube, kortuose ar...

Uzsiimu laisvalaikio veiklomis uzdarose...

KA ZMONES VEIKIA VISA DIENA,

Z karta: 1995-~2015 (16-24)

© Inspired UM 2020 | Data: KOG Covid19 tracker, 2020 03 — 10, n=600

Y karta 1981-1995 (25-39)

X karta: 1961-1980 (40-59)

Baby boomers: 1945-1960 (60-75)

U
\
N
N



NE TIK E-KALEDOS

Kalédinis pirkimas 0% 20% 40% 60%  80% Kur plrkSIU dovanas?

0% 10% 20% 30% 40% 50% 60% 70%

. o . .. |
1 ménuoikiKalédy ar anksciau _ Prekybos centruose

5 Specializuotose parduotuvese

> e .

5 2 - 3savaites iki Kaledy ||| GG Internetinése parduotuvése I
= Prekybos tinkluose

z Savaité iki Kaledy [} _ o ‘

S Mugése, kalédinés prekybos vietose

Kitur -
W Jprastai pirkdavau Pirksiu $iais metais
Pradésiu pirkti dovanas anksciau -

s

g e

2 Kaip sSvesiu? 0% 10% 20% 30% 40%
N

Svesime Kalédas jprastai N
Mazesniame rate I

(5 Laukiu akcijq, nuolaidq, pl anuoju _

g kalédiniy dovany pirkima i anksto Tik su tais, kurie gyvena kartu |G

a

o Kalédines dovanas perku paskutine - Nuotoliniu budu |

~ minute ir j kainas nelabai ziGriu

Kaledy nesvesiu |1 NN

’ © Inspired UM 2020 | Data: KOG Covid19 tracker, 2020 03 — 10, n=600



© Inspired UM 2020 |

SANTRAUKA

~ W

. DIDZIAUSIOS PERKAMOSIOS GALIOS GRUPE GYVENA GAN JPRASTA
GYVENIMA,

. TOLIMESNE PERSPEKTYVA ATRODO GERA, TACIAU TRUMPUOJU PERIODU

“MIGLOTA" IR VYRAUJA GYVENIMAS SIA DIENA.

. ZMONES TAPO PAKANTESNI.
. GYVENIMAS VYKSTA BANGOMIS. PREKES ZENKLAI TURI NAUDOTIS

BANGOMIS SUSTIPRINTI SAVO POZICIJAS.

. AR ATSIRAS REIKSMINGI NAUJI ILGALAIKIAI JPROCIAI MATYSIME TIK KITU

METU PABAIGOJE.

. KALEDOS BUS. DEL ,NATURALIU” PRIEZASCIU SIEK TIEK MAZESNES.



PAMOKOS.
REKLAMA MATOMA IR
AKTUALI

POST TEST REKLAMOS PASTEBEJIMO VIDURKIAI
90 %

/AVAVAVAVAVAVAY.

KNNINININININ.
INNININININININ/
RINONININININININ/

KNINININONINININ/
\AANANNNNN/

80 %

70 %

60 %
50 %
40 %
30 %
20 %
10 %
0%
2 3 4 5 6

m2019 m2020

© Inspired UM 2020 | Data: KOG POST TEST DB, N=105 kampanijos



PAMOKOS.
EMPATISKA KOMUNIKACIJA
ATSIPERKA

Teigiamas ir neigiamas jspidis
0% 10% 20% 30% 40% 50% 60%

EE
0

Maxima

Senukai
LIDL

IKI
Norfa

Barbora

Rimi
Eurovaistine
Camelia
Telia

Pigu.lt

Ermitazas

Gintariné vaistiné
Tele?

u TOMA Spontaninis M TOMA Spontaninis

© Inspired UM 2020 | Data: KOG POST TEST DB, N=105 kampanijos
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SAUGUS PASISVEIKINIMAS

ATRODO TAIP

| SUZINOKITE DAUGIAU I

VARDAN
VISY SVEIKATOS

SAUGUS PASISVEIKINIMAS
ATRODO TAIP

| SUZINOKITE DAUGIAU |

SAUGUS PASISVEIKINIMAS
ATRODO TAIP
B

[SUZINOKITE DAUGIAU |

SAUGUS PASISVEIKINIMAS
ATRODO TAIP

SUZINOKITE DAUGIAU I




SOCIAL DISTANCING
ORDER FROM MCDONALD’S.

We never thought we'd be asking you to do this. Just like we never
thought we'd be encouraging you to order from KFC, Subway,
Domino’s Pizza, Pizza Hut, Five Guys, Greggs, Taco Bell, Papa John's,
Leon... or any of the other independent food outlets, too numerous
to mention here. In short, from any of our sister food chains (fast or
not so fast).

We never thought we'd be asking you to do this, but restaurants
employing thousands of staff really need your support at the
moment.

So, if you want to help, keep treating yourself to tasty meals through
home delivery, takeaway or drive thru. Getting a Whopper is always
best, but ordering a Big Mac is also not such a bad thing.

THE WHOPPER WITH TRIPLE ONIONS
THAT KEEPS OTHERS AWAY FROM YOU

(i Take care,
ING. :
—// Team Bwhjer‘ Kmﬁ UK

TAKE AWRY KING4&5DRIVE



PAMOKOS.
54% TAUTOS PERKA INTERNETU

Sales of E-Commerce
Retail Value RSP excl Sales Tax - EUR million - Current - 2005-2024

741

KNINININONINININ/
VAVAVAV#VAVAVAV

2024 metais online

‘ A
1.400 . R . Forecast
| pardavimai pasieks
‘ 1,200 1.3 milijardo
1,000
800
600
400
200 I I I
2005 2019 2024

© Inspired UM 2020 | Euromonitor: Internet retailing in Lithuania — datagraphics, Lithuanian Department of Statistics data



/ KARANTINAS TENDENCIJA PASPARTING

80

60

40

20

Pristatymas j namus

+142%

/’

- = = = =

N

NNNNNNNN

[«@]

TOP 2020 paieskos:
1. Socialiniai tinklai
2. Sveikata

3. Knygos

4. Telekomunikacijos

5. Apsipirkinéjimas

+32%

TOP 6 e-kanalai 2020

o 10 000 000 20 OO0 OO0 30 000 OO0

oigut I N

senukai.lt

varle.lt

topocentras.It

eurovaistine.lt

skytech.lt

mVizitai mU-Vizitai



BALANDIS - ANTROS KALEDOS

> RINKODA YOY palyginimas
80 000 000 80%

Konkurencija e. prekyboje:
biudZetai auga kartais,
»Pigu“ nebedominuoja

: 40000 000 40%
Publikuota: 2020-11-11
@ Rita Baléianiené S 30000000 30%
P - JVerslo Zinios"
20 000 000 20%
»Pigu.lt” komunikacijos biudZetai tradicinéje medijoje Siek tiek sumenko, bet ji iSlaiko
pirmaujancias pozicijas. 10000 000 10%
Kity e. prekybininky rinkodaros biudZetai Siemet augo kartais.
~AboutYou.It” atsistojo j ketvirtg vieta. 0 0%
12 3,4, 5 6 7 8 9 101112 1 2 3 4|56 7 8

Naujokai Sioje kategorijoje ir ,,ErmitaZas.It”, ,Vinted.It" bei , lkea.It".

L AP - . 2019/2019/2019/2019 2019 2019 2019 2019 2019 2019 2019 2019 2020 2020 2020 2020 2020 2020 2020 2020
Yra pasiruose aptarnauti reikSmingai augancius srautus e. prekyboje.

Pokytis = zsakomasis pardavimas pastu arba internetu

© Inspired UM 2020 | Data:



E-KOMERCIJA GAVO 14% NAUJY PIRKEJY

O,
100% Po karantino
internetu perku
90% dazniau nei pirkdavau
pries ji; 14%
80% Karantino metu
pirkimas internetu
70% buvo padidéjes, bet
dabar perku ne
daugiau nei anksciau;
60% 18%
50%
Mano pirkimo
40% internetu jprociai
nepakito nei
30% karantino metu, nei
po jo; 58%
20%
Neperka; 9%

10%

0% -

Interneto pirkéjy elgsena

3 © Inspired UM 2020 | Data: KOG Covid19 tracker, 2020 03 — 10, n=600




NORS ZMONES PAKANTESNI, TAI NEREISKIA, KAD
JUOS GALIMA PRASCIAU APTARNAUT!

Pirkéjy internete nuomoné

45%
40%
35%
30%
25%
20%
15%
10%
5%
0%
Internetinés parduotuvés turéty uztikrinti Neturi nuomonés Pasitaikantys nesklandumaiyra
sklandy apsipirkima nepriklausomai nuo suprantami dabartinés situacijos
situacijos salyje kontekste

© Inspired UM 2020 | Data: KOG Covid19 tracker, 2020 03 — 10, n=600




IR NE VISI PREKES ZENKLAI TAI SUPRATO

Karantino suformuotas e-komercijos prieaugis

60%

50%

40%

30%

20%

10%

0%
X o) Q& NN N S AN
e® <<oo & ® Q& & & & W
N N L KOq < RS \2\((\ g2 §
QP ¥ Q o° Lol
W Perka internetu dabar Karantino prieaugis ~ OPraradimas po karantino

© Inspired UM 2020 | Data: KOG Covid19 tracker, 2020 03 - 10, n=600
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/ SANTRAUKA

1. Kalédoms galimai Zmonés iSleis maziau pinigy nei 2019

Nebus rengiami jmoniy vakaréliai;

Nebus viesy renginiy / pramoguy;

/monés lankys maziau Zmoniy, atitinkamai maziau
bus perkama dovany;

Veikiausiai Kaledos geriausios
prekybai;

Sunkesnés Kalédos bus prekybos centrams.

bus/jau yra el-

© Inspired UM 2020 |

Pirma ketvirtj Covid situacija gali buti prasta;
Kita vertus, nezinomybeés bus daug maziau

« Zmonés jau zino kaip persijunginéti i§ vieno

gyvenimo rezimo j kita;

E-komercija vél turéty augti;
TV/Online vartojimas iSaugs ir bus gera proga
jvaizdinei komunikacijai;
Pavasarj nuotaikos stipriai gerés sulig pirmomis
vakcinomis ir nataraliai bléstanciu virusu;
Vartojimas turety pradéti sparciai augti (Zmonés bus
neiSleide |éSy nei per Sventes nei per karanting);

Manome, kad vasarg nemazai Zmoniy gali
atostogauti ne Lietuvoje (priklausys nuo vakcinavimo
greicio);

Galimai  vartotojy  pasitikéjimo  indeksas  bus

auksciausias per pastaruosius 10 mety.
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Gross eur, min

TOP PRODUKTY GRUPES 2018-2020 M. 1-9 MEN.

Gross eur. min
2019 TOP TV advertisers in UK, mIn EUR
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20180109 m201901-09 m 202001-09 ® Deviacija inSpired

© Inspired UM 2020 | TNS LT; Source: Nielsen, 2019 ‘Online business’ is a Thinkbox-created category which consists of all online-only brands and online services for bricks and mortar businesses.




E-PREKYBA 2019-2020 M. 1-10 MEN. TV GRP

E-PREKYBA
TV GRP TV GRP pokytis
60 000 25 000 6970%
51163 6108% 5070%
50 000 20 000
4970%
40 000 15000 3970%
o
o
© 2970%
o 10 000 °
& 30000 54346
1970%
5000

20 000

1482%
1.1 I -l
B l I_l --

10 000

Kiti

WWW.PIGU.LT
WWW.VARLE. LT

2019 2020

WWW.BARBORA.LT
WWW.EUROVAISTINE.LT
WWW.SENUKAILT
WWW.ABOUTYOU.LT
WWW.GINTARINE.LT
WWW.NOVASTAR.LT
WWW.ERMITAZAS.LT
WWW.EAVALYNE.LT

m 2019 m2020 @ Deviacija

iInspired @
© Inspired UM 2020 | Kantar



Reklamuotojai 2018-2020 m. 1-9 mén. TOP UK Advertisers on TV

Gross eur. min

c 40 350%
£ 35 ® 293% 300% ‘
% 30 250% . ;
2 :
5 25 200% ’ ;
orea. T
20 150% LS |
N oosy e I T}
10 45% . 50% i ;
; 12% 18] 20% [8] 17% 1® 29% o B o 118 12% 0 ‘
-10% oo B ‘
0 -50% :

LIDL
TELE2
PALINK
TVPLAY

MAXIMA LT
CAMELIA

IMPACTS (BILLIONS)

TELIA LIETUVA
RECKITT BENCKISER
EUROVAISTINE
PROCTER&GAMBLE

20180109 m 20190109 m 20200109 @ Deviacija

© Inspired UM 2020 | TNS LT; Source: Nielsen, 2019 ‘Online business’ is a Thinkbox-created category which consists of all online-only brands and online services for bricks and mortar businesses.



LABIAUSIAI REKLAMOS KIEKIUS
MAZINE SEKTORIAI

2019 GRP  m 2020 GRP Pokytis

120 000 -100%
-90%
100 000 -88%

-80%

80 000
-70%

60 000 .
-63% 62%
-60%  -60%
-57%

40 000
-50% -50%

20 000
-40%
0 . [ | - - [ | -30%

LAISVALAIKIS, TRANSPORTO KOSMETIKA, AVALYNE VIESOSIOS STATYBAIR
KULTURA, PREMONES IR ASMENS NUOMONES REMONTAS
PASILINKSMIN IMAV/ PRIEDAI HIGIENA/PLAUKY FORMAVIMAS
SALINIMO (PUBLIC RELATIONYS)
PREMONES

M FORMGLT, 2015-2020 m.
\



PRALEISTAS LAIKAS SU MEDIA

TV quarantine TV no quarantine Radio quarantine Radio no News portals News portals till
guarantine quarantine quarantine

© Inspired UM 2020 | TNS Kantar; Atlas, Media day, Gemius; Pastaba: reali auditorijy statistika lyginta su tais padiais tyrimo periodais kaip kad asmeninés nuomonés tyrimo (TNS
Media day 2020) IKI Karantino — 2020.02.10-2020.03.15 Karantinas — 2020.03.16-2020.04.05



RADIJAS : KARANTINOG JTAKA

Vidutinis Radijo klausymosi laikas Radijo pasiekiamumas
02:52 W Karantino laikotarpis Po karantino laikotarpis
02:25 02:24

02:24 02:07 2019 mety pavasaris
01:55 100% 859% 87% 86%
01:26 80%
00:57 60%
00:28 40%
00:00 20%

Karantino Pokarantino 2019 mety 0%

laikotarpis laikotarpis pavasaris ?

Savaitinis pasiekiamumas %

Vidutinis dienos klausymosi laikas per karanting sumazéjo tik 18 min.



+14 MlNUélU KIEKVIENAM PER DIENA

Vidutinis per dieng praleidziamas laikas su TV

2019

2020

TOTAL TV
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Analytics; 2020 m. vid.




KANALY SHARE %

Kanaly Share %

29,9

Siek tiek auga ,Kity"
kanaly auditorijos dalis,

DelfiTV ziurovas dar
neatrado

TV3 GRUPE LNK GRUPE  LIETUVOS RYTAS LRT KITI KANALAI DELFI TV NEW TIME
TV MEDIA

m2017 w2018 w2019 2019(1-100  m2020(1-10)

© Inspired UM 2020| Kantar, Instar Analytics




TOP SHOW

Nr. Kanalas Laida GRP

1 LNK KAUKES 9,6
2 TV3 TV3 ZINIOS 9.4

3 TV3 LEDYNMETIS (3 filmai) 8,9
4 LNK KK2 8,3
5 LNK NUO...IKI 8,3
6 TV3 FARAI 8,0
Y LRT AUKSINIS PROTAS 7,7

8 LNK BUCIUOJU. RUTA 7,7

9 LRT FUROLEAGUE/ANADOLU EFES-ZALGIRIS LRT 7,7

N/NIN/

JAVAVAVAV.
\VAVAVAVAVAVAVAVA .

10 TV3 GERO VAKARO SOU 7,4

JAVAVAVAVAVAVAVAVAVARR
\VAVAVAVAVAVAVAVAV/

\WAVAVA



DIGITAL




LOCAL PORTALY VARTOJIMAS

Praleidziamas laikas per jrenginj

0:36
0:28
0:21
0:14
0:07

0:00
1Sav3Sav5Sav7Sav9Sav 11 13 15 17 19 21 23 25 27 29 31 33 35 37 39 41 43 45
Sav Sav Sav Sav Sav Sav Sav Sav Sav Sav Sav Sav Sav Sav Sav Sav Sav Sav

2020

e P C Mobile

© Inspired UM 2020 | GEMIUS 2020; Pirmas karantinas: lyginamos 12-20 karantino savaités su 2-11; Antras karantinas: lyginamos 45-46 savaites

su 44-43

O ]

+28% / +22%

augimas pirmo karantino metu

0% / +11%

augimas prasidedant
antram karantinui



TOS PACIOS TENDENCIJOS IR UZSIENIO PORTALUOSE

20191 201912 2020,01 2020,02 2020,03 2020,04 2020,05 2020,06 2020,07 2020,08 2020,09 2020,10

facebook.com google.com

youtube.com ' \

© Inspired UM 2020 | Data: Similarweb pro 2020-11 (paskutiniai 12 ménesiy)



ATSAKINGAS MAISTO IR GERIMY REKLAMAVIMAS GOOGLE
PRODUKTUOSE

Q i

R|BOJ|MA| PRODUKTAMS SU DAUG  REGISTRUOJAMOS VIDEO IR VAIZDO KAMPANIJOS,
PRIDETO CUKRAUS, DRUSKOS AR RIEBALY KURIOSE RODOMI TOKIE PRODUKTAI

REKLAMA LEIDZIAMA TIK 18+

© Inspired UM 2020 | https://support.google.com/adspolicy/answer/9919030?hl=en



ATSINAUJINANTIS GOOGLE ANALYTICS

PAGRINDINIAI
AKCENTAI:

N | Analytics All Website Data Q, Try searching "how to set up Analytics” —~- e :
@ Home ~ .
Home @ < »
® ®

@ i) i & . DABARTINE GA
VERSIJA NEBEBUS
- _ TOBULINAMA

COOKIES PAGR|STAS

. ' [ ——y " SEKIMAS KEICIASI |
RO \/ USERS SEKIMA

. VIENINGI WEB + APP
R e z DUOMENYS

D . NAUDOJAMAS USER

BASED

MODELIAVIMAS,

- NEBELIEKA
DUOMENU
SAMPLING

53 Admir s Insights @D New users by User medium ~ M
Admin

© Inspired UM 2020 | Google Analytics4




CONTENT

© Inspired UM 2020 | InspiredUM Office,
£



SOCIALINIY TINKLY VARTOJIMAS KARANTINO METU

Ar karantino (2020 m kovo — birzelio mén. ) metu...

55-64 m.

.. 16-24 m. amziaus
amziaus

66%

socialiniy tinkly turinio vartojimo apimtis nepasikeite pradéjo vartoti DAUGIAU socialiniy tinkly turinio

m pradéjo vartoti MAZIAU socialiniy tinkly turinio

Karantino (2020 m kovo - birzelio mén. ) metu jus atradote:

16-24 m. Taip Ne
amziaus
Naujg socialinj tinkla £ 10% 0%
= Kursus, mokymus ir pan. 26% 74%
SOCIaI — Moterys

16-24 m. amziaus
Seka zymuy zmogy
Naudoja stories

dilemm

© Inspired UM 2020 | Data: KOG 2020 n=605



AR VISI VARTOTOJAI ISEJO | TIKTOK?

0, o)
100% 91% 91%
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90% " 99% 7 879,88%
80% TIK TOK users per age group
70%
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50% 48%
42%
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33%
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20%
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Kartag .. Bent karta per
o)
cer  DISCORD naudojasi 18%  (, aite: 4%
dieng
ar 2-3 kartus per
daznia meénes; ; 3%
u; 6% Reciau; 5%
Nesinaudoju
Siuo socialiniu
tinklu; 82%
I B Discord v-jai LT
lki karantino

nesinaudojau
(oradéjau
naudotis

Daugiau nei iki Tiek pat, kiek ' Maziau nei iki

karantino Sunku pasakyti

iki karantino karantino

karantino metu)
m Discord v-jai 22% 36% 15% 10% 16%
LT 4% 7% 3% 2% 3%

KARANTINAS 2% PAAUGINO IR DISCORD VARTOTOJY

Kodeél renkatés bitent Discord socialinj tinklg?

Patogu/lengva naudotis

|domu/patinka/jdomis Zmonés

Bendravimui su draugais/dalyvavimui..

Domina kompiuteriniai zaidimai/bendravimas jy...

Domina informacija ir naujienos
Patikimumas/anonimiskumas

Daugiafunkcionalumas

Rekomendavo/naudoja kolegos/draugai

Domina paskalos

Darbo tikslais/Reikia naudoti darbe

24%
12%
11%

9%
7%

7%
5%
-
—
— K




PASITIKEJIMAS NUOMONES FORMUOTOJAIS

Ar jis pasitikite Zymiy Zmoniy ar kity socialinéje erdvéje besireiskianciy asmeny nuomone apie
paslaugas / produktus?

2020 |AvA 51% 6%

W Visiskai pasitikiu W Greiciau pasitikiu ~ ® Greiciau nepasitikiu Visiskai nepasitikiu
2020 55%
' 2019 :
2018 57%

W Pasitiki m Nepasitiki

NNNINININININININININ/N/

‘VAVAVAVAVAVAVAVAVAVAVAVAVAV

© Inspired UM 2020 | KOG 2020: IMTIS: 2020 n=605; 2019, n= 404; 2018, n=607




Isijungiam
Q Viesa grupé - Nariy: 5,5 takst.
© Inspired UM 2020 |

«Evelinos kuchnia” grupé

Karantino kuchnia
Q Viesa grupé - Nariy: 35,1 takst.

#SIJUNGIAM

IH_EIDO
s

.Gubernija Brewery” grupé

Protingas
apsipirkimas

INICIJUOJA

GUBERNIJA

NEALKOHOLINIS
ALUS
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